


Advertising
 Banners on Apec.fr (3 million visits a month)
 Advertising banners on association and social network websites, and job search sites

specific to careers in Research 
 Coverage by the French and international specialist Research press

Viral marketing
 Covering transport costs for 1,000 Marie Curie scholarship researchers and 100 FGU researchers

Street / Campus marketing
 Displaying signs and distributing flyers in the major European universities

Press relations
 Major press partners in France and Germany
 Communication releases from the Franco-German Forum

An imposing and targeted communication plan



Advanced techniques with a high response rate

Direct Marketing and Newsletters

 E-mailing to masters, PhD and post-doctorate students
 Campus and Research centre newsletters
 Business or in-house magazine newsletters

Lobbying and Networking

 Grande Ecole alumni network
 Foreign student network (ERASMUS, BGF, BGE…)
 Professional networking network (LinkedIn, Viadeo, Xing)
 Institute and private company network (Pasteur Institutes, CEA, Carnot Institutes, CNRS…)

Sharing partner information (EC and the Euraxess portal…)



An exceptional gathering

60 exhibitors expected: private businesses,
Public research establishments and training centres

1,500 European researchers in one place

Conferences and testimonies from key players in Research

An “information and advice” cluster on careers 
and mobility schemes for researchers in Europe

28 May 2009, Freie Universität, Berlin



An All inclusive offer

Cvtheque - - - - INCLUDED

Sourcing - - - - INCLUDED

A web networking platform- - - -
INCLUDED

12m² 24m² 36m² 48m²

9,500 €6,500 € 8,000 €4,200 €

Stands
Financial contribution 
in € excl. tax + 
applicable German VAT

6m²

3,000 €

3,000 €

Private
Business

Public
Organisation

Higher
Education

1,500 €




